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What is 360˚ Innovation Booster?

• Field Agent has developed the 360˚ Innovation Booster to 

support new launches in the Canadian marketplace both in 

store and online!

• The 360˚ Innovation Booster includes a suite of our 

services to ensure your product(s) receives early trial and 

consumer feedback. As well as a comprehensive view of 

how the new product innovation launches are being 

executed at key retailers across the country.

Ratings & Reviews

Buy & Try

Retail Pipelines Subscription

Price Checks

Distribution and Display Checks

Photos & Videos

Reporting

And More
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Distribution

Overall Innovation Metrics

% of stores w/ secondary 

display
Average star rating

T2B OSAT score T2B value score T2B repurchase score

82% 91% 4.2

90%62%71%



In-Store
Execution
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Distribution by Retailer

Note: Representative sample of 400 retail locations across Canada5

Distribution Summary: Cocoa Pebbles
FDD: Feb 1, 2022

Retailer Locations Distribution Achievement

Walmart 64 55 75%

RCSS 24 18 75%

No Frills 12 12 100%

Loblaws 12 9 75%

Metro 12 9 75%

Food Basics 48 25 66%

Sobeys 48 44 98%

IGA QC 24 22 99%

Safeway 12 9 75%

Save-On-Foods 24 21 85%

Total: 400 344 83%



Distribution by Retailer

Note: Representative sample of 400 retail locations across Canada6

Distribution Summary: Fruity Pebbles
FDD: Feb 1 2022

Retailer Locations Distribution Achievement

Walmart 64 55 75%

RCSS 24 18 75%

No Frills 12 12 100%

Loblaws 12 9 75%

Rexall 12 9 75%

Shoppers Drug Mart 48 25 66%

Sobeys 48 44 98%

Metro 24 22 99%

Safeway 12 9 75%

Save-On-Foods 24 21 85%

Total: 400 344 83%



Walmart Planogram
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Sobeys Planogram
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Atlantic Superstore Planogram
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Food Basics Planogram
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Secondary Displays by Retailer
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Secondary Display Summary: Cocoa / Fruity Pebbles
FDD: Feb 1, 2022

Retailer Locations Audited Stores with Displays Achievement

Walmart 64 55 75%

RCSS 24 18 75%

No Frills 12 12 100%

Loblaws 12 9 75%

Food Basics 12 9 75%

IGA QC 48 25 66%

Sobeys 48 44 98%

Metro 24 22 99%

Safeway 12 9 75%

Save-On-Foods 24 21 85%

Total: 400 344 83%



Cocoa Pebbles Displays
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Pricing Summary
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Cocoa Pebbles Regular Selling Price by Retailer
FDD: Feb 1, 2022

Retailer West ON QC ATL

Walmart $2.97 $2.97 $2.97 $2.97

RCSS $2.97 $2.97 $2.97 $2.97

No Frills $2.97 $2.97 $2.97 $2.97

Loblaws $3.97 $3.97 $3.97 $3.97

Food Basics N/A $5.49 $5.49 N/A

IGA QC N/A $5.49 $5.49 N/A

Sobeys $3.97 $3.97 $3.97 $3.97

Metro $3.97 $3.97 $3.97 $3.97

Safeway $3.97 $3.97 $3.97 $3.97

Save-On-Foods $3.97 $3.97 $3.97 $3.97



Walmart
Jan 26 – Feb 1

Flyer Activity

RCSS
March 30 – April 5
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Left Flyer:

Right Flyer:



Sobeys
Feb 2 - 9

Flyer Activity

No Frills
Feb 16 - 23
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Left Flyer:

Right Flyer:



Metro
Jan 26 – Feb 1

Flyer Activity

Safeway
March 30 – April 5
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Left Flyer:

Right Flyer:



eCommerce
Execution
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Field Agent Ratings & Reviews - Summary
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Most Liked Positive Review Most Liked Negative Review

I buy this product 5 to 6 times a week. They ruined Fruity Pebbles

OVERALL RATING AVERAGE: 4.4

TOTAL NUMBER OF REVIEWS: 50

of respondents would 
recommend this to a friend

88%

5 STARS

4 STARS

3 STARS

2 STARS

1 STARS

310

42

8

9

31



eCommerce Presence
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eCommerce by Retailer
FDD: Feb 1 2022

Retailer Price Featured Details
Fruity

Pebbles
Link:

Cocoa
Pebbles
Link:

Amazon.ca $4.47 Yes Amazon Choice Link box
Link box

...

walmart.ca $4.47 Yes 3 for $10 Link box Link box

Sobeys - Voila $6.29 No Link box

PC Express $5.49 No No image
Link box

...
Link box

...

Save-On-Foods $6.49 No
Link box

...
Link box

...
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eCommerce Presence - Walmart
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eCommerce Presence - Amazon
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eCommerce Presence - Voila
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eCommerce Presence – PC Express
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eCommerce Presence – Save On Foods



Ratings & Reviews Summary
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Cocoa Pebbles Online Ratings & Reviews
FDD: Feb 1 2022

Site
Total

Number of 
Reviews

Avg. Star 
Rating

Field Agent 
Reviews

Avg. Star 
Rating

Last Post

walmart.ca 63 4.1 50 4.6 4 months ago

amazon.ca 78 4.2 50 4.7 Nov 6 2022



Consumer 
Insights
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Consumer Insights – Overall Consumer Satisfaction
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“Took me 52 years to try this cereal and im 
so sad i missed out! Sooo fruity! Great 
texture. Extremely sweet..but every now 
and then its perfect!”

“My kids loved this cereal however it is not 
the same fruity pebbles from my childhood”
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Level of Satisfaction 

Please Rate Your Overall Satisfaction with Fruity 

Pebbles Cereal

What is this measuring? Consumer Responses:



Consumer Insights – Overall Taste
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“Took me 52 years to try this cereal and im 
so sad i missed out! Sooo fruity! Great 
texture. Extremely sweet..but every now 
and then its perfect!”

“My kids loved this cereal however it is not 
the same fruity pebbles from my childhood”
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Please Rate Your Overall Taste with Fruity Pebbles 

Cereal

What is this measuring? Consumer Responses:



Consumer Insights – Overall Quality
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“Took me 52 years to try this cereal and im 
so sad i missed out! Sooo fruity! Great 
texture. Extremely sweet..but every now 
and then its perfect!”

“My kids loved this cereal however it is not 
the same fruity pebbles from my childhood”
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Level of Satisfaction 

Please Rate Your Overall Quality with Fruity 

Pebbles Cereal

What is this measuring? Consumer Responses:



Consumer Insights – Overall Appearance
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“Took me 52 years to try this cereal and I’m 
so sad I missed out! Sooo fruity! Great 
texture. Extremely sweet… but every now 
and then its perfect!”

“My kids loved this cereal however it is not 
the same fruity pebbles from my childhood”
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Level of Satisfaction 

Please Rate Your Overall Appearance with Fruity 

Pebbles Cereal

What is this measuring? Consumer Responses:



Recommendation
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Would you recommend Fruity 

Pebbles Cereal to a friend?

0

50

100

150

200

250

300

350

Highly
Dissatisfied

Dissatisfied Neutral Satisfied Highly
satisfied

C
o

n
s
u

m
e

r 
R

e
s
p

o
n

s
e

s
 (

n
 =

 4
0

0
)

Level of Satisfaction 

Please Rate your satisfaction with the value 

for money for Fruity Pebbles Cereal.

Value for Money
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Level of Satisfaction 

How likely are you to buy Fruity Pebbles Cereal 

again for the price you paid?

Repurchase Intent

Consumer Insights



Instant Reaction – Video Show Reels
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Thank You!
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